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Business Overview
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Addressable Automotive Market in Canada

Penetration Segments
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Canadian Consumer Purchasing Behaviour
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They use automotive media and search engines
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Automotive Dealer Needs

Website
Management

Easy to use
Back-end Tools

Media that
Generate Leads
Online
Marketing

Expertise and
Benchmarking
. Data Capture
Dealer Group
Efficiencies
Opportunity to expand into a one-stop shop solution
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Expanding the Business Model

Media

Marketplace for Buyers a
Leads Gener

Solution Provider
Trusted Advi

Trader Media Trader Solution
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Trader Automotive Media Strategy
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Leadership in Automotive Marketplace

Unique Visitors ('000) Dealer Penetration
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Trader network reaches almost 5M unique visitors
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Creating Dealer Smart Solutions
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A unique integrated solution supported by experts
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Dealer.com Partnership
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= Relationship since = 13,500 US dealers
January 2009 = 80% of top 125 dealer groups
* Long-term Commercial CAGR : 67% 51
Agreement on (in US$ millions)
technology 32

= Path to ownership

17
13

control . I
m B

2005 2006 2007 2008 2009

Best-in-class solution provider in North America
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“Smart” Website
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= Scalable
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Best-in-class website built to drive traffic and leads
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Online Network 3rd Party Network
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Exposure to Trader and third party media network

p.13



Service & Capture

c) Inventory acquired
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Ensure quality of content and lead generation

p.14



Cutting Edge Intelligence

= |[F=="x -t = [nventory management

= |- U = Media performance management

S = Cost per lead tracking

=1 = = Website performance analytics

- = Search engine analytics

Understand what works and what doesn’t
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Additional Products Creates Growth Opportunities

Customize Ads For
Specific Keywords.

View Manthly Budget
— Prodict Load Volume
& Cost Per Lead

Adjust Your Budget
with EasyShder™

Zone In On Your
Target Market
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Driving Traffic and Leads to Customers

Bing Yahoo
Dealer Group 2% 1%

4%

Trader Traffic
31%

Other
12%

Google
Traffic
26%

Direct Hits
24%

Trader media is the main traffic generator for Dealer Smart sites
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Driving Traffic and Leads to Customers

Lead Generation

Trader Web
20%

DSS - Phone
27%

DSS - Web

16% Trader Phone

37%

Phone represents 2/3 of leads received by dealers
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Successful Rollout of Dealer Smart Solution
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Number of DSS Customers Revenue Breakdown
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Successfully stabilized revenue with room to grow share of wallet
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Key Learnings

1. Sales transformation:
From order takers to trusted advisors

2. Continued education of customers

3. Servicing solutions versus media

Empowering the seller
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Non-Passenger Vehicle Solutions
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Recent expansion of solution in nine categories
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Evolution of the Solution

2009 Dealer Smart
Solution

Future
Opportunities

Syndicatio Y‘
Servi

Financial
& Insuran
Employmen CRM
Servi Provi
Marketin DMS
Servi Provi

Vehicle
Evaluation
Provi

Website
Provi

Objective is to create a unique and unparalleled solution
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Evolution of the Solution to Other Segments
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Concluding Remarks

= Trader has undergone a
significant transformation

= Diversified revenue stream
= Opportunity to expand

Dealer Smart Solution to
other verticals
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