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Commerce is about 
Connections and 
Conversations



Prehistoire

1st Era of Commerce



Bazaar arabe

2nd Era of Commerce



Telephonistes

3rd Era of Commerce



4th Era of Commerce



New Intuitive Ways to Access Information



85MM users
+130% Y/Y

185K+ Apps
4B+ Downloads

471MM users
+100% Y/Y

500K+ Apps
500MM+ Downloads

Key Market Trends

Social 
Networking Mobile

Mobile will outpace internetMobile will outpace internet

Facebook Apple 
iPhone/iTouch



1. YPG wins when our advertisers win

2. Our advertisers win when their customers win

3. Their customers win when they make
smart local purchase decisions

Opportunity to Lead the Market Place

Bring local consumers and businesses together via our network
of properties

Bring local consumers and businesses together via our network
of properties



Executing on Strategy – User Experience

Consumer Advertiser

Local Search Differentiation

SMEs use YPG as their 
trusted performance 
media and marketing 

partner

Consumers 
are making smarter 

local decisions

Solutions and 
performance 
marketing

Shopping 
destination for 

Canadians

User Experience
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YellowPages.ca is much more than a search engineYellowPages.ca is much more than a search engine

Help Consumers Make Smarter Buying Decisions

2. Richer Search Experience

3. Facebook Connect

5. Facebook like

4. Ratings and Reviews

1. Geo-relevancy



Ratings and Reviews

Find.

Restaurantica.com



Coupons and Deals

Find.

RedFlagDeals.com



New World, New Apps

on iPad

More than 1 million downloadsMore than 1 million downloads



Urbanizer !



Consumer Advertiser

Local Search Differentiation

SMEs use YPG as their 
trusted performance 
media and marketing 

partner

Consumers 
are making smarter 

local decisions

Solutions and 
performance 
marketing

Shopping 
destination for 

Canadians

User Experience
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Executing on Strategy – Advertiser Experience



Customer Programs need to be “Re-Engineered”
to optimize lead generation

Customer Programs need to be “Re-Engineered”
to optimize lead generation

Multi-Media Approach

1. Get Found through YP.ca placement products

2. Showcase your business with content products 
built to display relevant information



Stand out from your local competitionStand out from your local competition

Put Your Business at the Top of the Page



Showcase Your Business With V-Broadcaster



411.ca & RFD

Restaurantica

Leading Online Reach

9,169

9,531

11,448

8,969 9,011

8,000

9,000

10,000

11,000

12,000

Nov-09 Dec-09 Jan-10 Feb-10 Mar-10

Network of Properties reaching more than 45% of online CanadiansNetwork of Properties reaching more than 45% of online Canadians

YP.ca growth of 
17% over the
last 6 months



The next 5 years will
see an explosion of 
marketing technology


